
 

 
PHOTOGRAPHY – YOUR BUSINESS IN PICTURES 

Are Good Photos Worth 1,000 Words? 
 
 

 
Planning 
 
Long before anyone’s finger goes anywhere near the shutter button the most important thing to do 
is to plan your picture in advance – whether it’s being taken by someone on their phone or a 
professional photographer.  
 
One reason for this is that, as far as the press is concerned, there are two types of news pictures.  
 

1. A picture that helps illustrate an important story. For example, the main story may be the 
release of your tour programme for the coming season. But you want to try and grab some 
extra coverage  so you might include images such as: 

a. A head and shoulders of the person quoted in the press release. 
b. A picture of the front cover of the brochure. 
c. A stock shot of one of your coaches. 

2. A ‘picture story’ in which the shot has enough impact to become the story in its own right 
and will be put out with a short self-explanatory caption. What is needed here is a bit of 
creative thinking to produce an imaginative pic. Such as: 

a. One of your coaches in a stunning location.  
b. Lighting: a coach shot taken, as artistically as possible, ie early morning or evening. 
c. Using certain camera lens, eg wide angle, to produce a distorted but interesting 

view. 
 
 
General rules 
 
As with putting a press release together you must put yourself in the position of the journalist or 
blogger who will be on the receiving end of the your images.  
 
Ask yourself (because they will be asking themselves): does this picture add to the story? Does it, in 
any way illustrate what is being talked about or – as in (2) above – does it have enough impact to be 
used for its own sake? Some pointers would include: 
 

• As above, the shot should be related to the story. We don’t want any ‘general views’. 

• People are pretty essential – even if they are just leaning out of the driver’s window.  

• Ideally try and get everyone to be ‘doing something’ even if only waving! 
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• Smiling is also pretty important – you’d be surprised at how much better you look! 

• Try and make sure there is a company ID/logo in every shot – but not too obvious. 

• Keep it close-up. The pic will be used quite small in the publications and small details lost. 

• Include a caption; names/job title/company – left to right. Plus a short explanation. 

• Images size should be 1-2Mb for print media, but can be smaller for website/bloggers.  

• Picture file name should include names if possible. 

• Beware: 
o A line-up of people just standing there facing the camera. 
o Only one fan-fold of brochures per set of pics is allowed! 
o No hand-shakes if at all possible. 
o No ‘contract signings’ if it can be at all helped. 

 
 
Do you need (have to pay for) a pro photographer? 
 
If you follow all the rules here, you may not. Indeed if you are outdoors you can get away with a 
good phone camera shot, especially if the pic is for social media only. Better than that would be you 
having a keen amateur photographer on the staff who would love the opportunity of having a go. 
Bear in mind that you would, probably, be able to re-do the shots if required. That said, the media 
knows a decent picture when it sees, and, hopefully uses one, and the professional quality of your 
photo output will reflect on your company reputation. In a nutshell, a local pro should be able to 
bring the following skill-sets to the job: 
 

 Imagination – particularly for your ‘picture story’ as in (2) above. 
 A wealth of experience that will cover everything being explained here. 
 Top quality equipment and knowledge to use it including all-important flash. 
 The provision of top quality images that have been computer processed. 
 The subtle art of positioning people so they are ‘doing something’ and looking good. 
 And perhaps most importantly, a guarantee that you will get the shots you want. 

 
You can also spread the cost of having a photographer for an hour or two by having him or her do a 
number of other shots whilst they are with you, eg head and shoulders staff pics, stock shots of the 
office/yard/coaches, including interiors etc. But, always make this clear in advance in order to get an 
accurate quote from the photographer. Remember that a series of useful product shots could come 
in very handy for use in your brochure, subsequent press releases, website and so on. You would be 
surprised how few good ‘press ready’ images many companies have. 
 
 
It’s a wrap 
 
Nobody knows who originally said ‘a picture is worth a thousand words’ and they were probably 
wrong anyway. But you can see that, for a relatively modest outlay, you can put together some good 
shots that will not only increase the coverage you get from a planned press release, but will also be 
useful for numerous other purposes, and thus prove good value in the medium term. 
 
Just remember – keep smiling and make sure the company logo is in the background! 
 


